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ABSTRAK

Penelitian ini bertujuan untuk menguji pengaruh secara parsial dan simultan
variabel independen kepercayaan, persepsi risiko, dan kemudahan penggunaan
terhadap variabel dependen minat beli. Populasi dalam penelitian ini adalah
mahasiswa perguruan tinggi di purwokerto yang berjumlah 45.782. pemilihan
sampel dalam penelitian ini dilakukan dengan purposive sampling. Berdasarkan
kriteria didapatkan sebanyak 120 responden yang menjadi sampel. Teknik
analisis data yang digunakan dalam penelitian ini yaitu uji statistic deskriptif, uji
validitas, uji reliabilitas, uji asumsi klasik, analisis regresi berganda, dan uji
hipotesis. Hasil analisis menunjukkan bahwa secara parsial kepercayaan
berpengaruh secara positif dan signifikan terhadap minat beli pada aplikasi
shopee, persepsi risiko berpengaruh positif dan signifikan terhadap minat beli
pada aplikasi shopee, kemudahan penggunaan berpengaruh positif dan signifikan
terhadap minat beli pada aplikasi shopee. Secara simultan kepercayaan, persepsi
risiko dan kemudahan penggunaan berpengaruh positif dan signifikan terhadap
minat beli pada aplikasi shopee.

Kata Kunci : Kepercayaan, Persepsi Risiko, Kemudahan Penggunaan,
Minat Beli

X

Pengaruh Kepercayaan, Persepsi..., Kris Diantoro, Fakultas Ekonomi dan Bisnis UMP, 2021


mailto:diantorok25@gmail.com
mailto:herni99@gmail.com

THE EFFECT OF TRUST, RISK PERCEPTION AND EASY OF USE ON
CONSUMER BUYING INTEREST IN SHOPEE APPLICATIONS (STUDY
ON COLLEGE STUDENTS IN PURWOKERTO)
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diantorok25@gmail.com

Herni Justiana-Astuti’—
Faculty of Economics and Business
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ABSTRACT

This study aims to examine the effect of partially and simultaneously the
independent variables of trust, risk perception, and ease of use on the dependent
variable of buying interest. The population in this study were university students
in Purwokerto, amounting to 45,782. Sample selection in this study was done by
purposive sampling. Based on the criteria obtained as many as 120 respondents
who became the sample. The data analysis technique used in this research is
descriptive statistical test, validity test, reliability test, classical assumption test,
multiple regression analysis, and hypothesis testing.

The results of the analysis show that partially trust has a positive and
significant effect on buying interest in the shopee application, risk perception
has a positive and significant effect on buying interest in the shopee application,
ease of use has a positive and significant effect on buying interest in the Shopee
application. Simultaneously trust, perceived risk and ease of use have a positive
and significant effect on buying interest in the shopee application.

Keywords: Trust, Risk Perception, Ease of Use, Buying Interest
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