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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh lokasi, kualitas pelayanan dan 

kelengkapan fasilitas pada 007 Car Wash Patikraja. Populasi dalam penelitian ini 

adalah pelanggan yang datang mencucikan kendaraanya di 007 car Wash yang 

berjumlah 120, pengambilan sampel pada penelitian ini menggunakan metode 

nonprobability Sampling dengan teknik purposive sampling yaitu teknik 

penentuan sampel dengan pertimbangan tertentu. Data diperoleh dari responden 

dengan instrumen penelitian menggunakan kuesioner. Analisis data menggunakan 

uji instrumen data, uji asumsi klasik, uji analisis data dan uji hipotesis. 

Berdasarkan hasil pengujian, diketahui bahwa variabel lokasi berpengaruh positif 

signifikan terhadap kepuasan pelanggan, variabel kualitas pelayanan berpengaruh 

positif signifikan terhadap kepuasan pelanggan, kelengkapan fasilitas berpengaruh 

positif signifikan terhadap kepuasan pelanggan. Lokasi, kualitas pelayanan dan 

kelengkapan fasilitas secara simultan berpengaruh terhadap kepuasan pelanggan. 

 

 

Kata Kunci: Lokasi, Kualitas Pelayanan, Kelengkapan Fasilitas. 
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ABSTRACT 

 

This study aims to determine the effect of location, service quality and 

completeness of facilities at 007 Patikraja Car Wash. The population in this study 

were customers who came to wash their vehicles at 007 car wash, totaling 120, 

sampling in this study used the non-probability sampling method with purposive 

sampling technique, namely the technique of determining the sample with certain 

considerations. Data obtained from respondents with research instruments using 

questionnaires. Data analysis used data instrument test, classical assumption test, 

data analysis test and hypothesis test. Based on the test results, it is known that 

the location variable has a significant positive effect on customer satisfaction, the 

service quality variable has a significant positive effect on customer satisfaction, 

and the completeness of the facilities has a significant positive effect on customer 

satisfaction. Location, quality of service and completeness of facilities 

simultaneously affect customer satisfaction. 

 

 

Keywords: Location, Quality of Service, Completeness of Facilities. 
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