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ABSTRAK

Penelitian ini bertujuan untuk mengetahui perngaruh kesadaran merek, persepsi kualitas,
asosiasi merek, loyalitas merek terhadap keputusan pembelian Smartphone Oppo di Purwokerto.
Populasi dalam penelitian ini adalah konsumen yang menggunakan Smartphone merek Oppo di
Purwokerto, Sampel yang digunakan dalam penelitian ini sebanyak 120 responden. Metode
sampling yang digunakan adalah non-probability sampling dan teknik yang digunakan adalah
purposive sampling.Analisis yang digunakan adalah Uji instrument, Uji asumsi Klasik, Uji
analisis regresi linier berganda, Uji F, Uji t.

Hasil penelitian menunjukan bahwa pengaruh kesadaran merek, persepsi kualitas,
asosiasi merek, loyalitas merek dan social media marketing secara simultan berpengaruh
signifikan terhadap keputusan pembelian konsumen smartphone Oppo di Purwokerto.
Selanjutnya, secara persial, kesadaran merek, persepsi kualitas, asosiasi merek, loyalitas merek
dan social media marketing, masing-masing berpengaruh positif dan signifikan terhadap
keputusan pembelian smartphone Oppo di Purwokerto.

Kata Kunci: Kesadaran Merek, Persepsi Kualitas, Asosiasi Merek, Loyalitas Merek, Sosial
Media Marketing, Keputusan Pembelian
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INFLUENCE OF BRAND AWARENESS, QUALITY PERCEPTIONS, BRAND
ASSOCIATIONS, BRAND LOYALTY, AND SOCIAL MEDIA MARKETING
ON PURCHASE DECISION
(Study on “OPPO” Smartphone Consumers in Purwokerto)

Firman Fajar Pratama®, Totok Haryanto?
1 2Faculty of Economics and Business
! 2Muhammadiyah University Purwokerto
!Firmanfajar123@gmail.com, *feb.ump.th@gmail.com

ABSTRACT

This study aims to determine the effect of brand awareness, perceived quality, brand
associations, brand loyalty on purchasing decisions for Oppo Smartphones in Purwokerto. The
population in this study were consumers who used the Oppo brand Smartphone in Purwokerto.
The sample used in this study was 120 respondents. The sampling method used is non-
probability sampling and the technique used is purposive sampling. The analysis used is a test
instrument, classical assumption test, multiple linear regression analysis test, F test, t test.

The results showed that the influence of brand awareness, perceived quality, brand
association, brand loyalty and social media marketing simultaneously had a significant effect on
consumer purchasing decisions for Oppo smartphones in Purwokerto. Furthermore, partially,
brand awareness, perceived quality, brand association, brand loyalty and social media marketing,
each have a positive and significant effect on purchasing decisions for Oppo smartphones in
Purwokerto.

Keywords: Brand Awareness, Quality Perception, Brand Association, Brand Loyalty, Social
Media Marketing, Purchase Decision
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MOTTO

“Optimis dalam berproses dan nikmatilah prosesmu”

(Firman Fajar Pratama)

“Orang pesimis selalu melihat kesulitan disetiap kesempatan, tetapi orang yang optimis selalu

melihat kesempatan dalam setiap kesulitan”

(Ali Bin Abi Thalib)

“Dan bersabarlah, sesungguhnya Allah bersama orang-orang yang sabar”
(Q.S Al-Anfaal : 46)

“Optimisme merupakan kepercayaan yang menuju pencapaian, tidak ada yang bisa dilakuan

tanpa adanya harapan dan keyakinan”
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