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ANALISA MARKETING MIX-7P (PRODUCT, PRICE, PROMOTION,
PLACE, PEOPLE, PROCESS, DAN PHYSICAL EVIDENCE) TERHADAP
KEPUTUSAN PEMBELIAN PRODUK DAN JASA KECANTIKAN KIWI

CLINIC PURWOKERTO

Intan Indah Sofiyani?, Tri Septin Muji Rahayu?
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septinharyanto@gmail.com
Fakultas Ekonomi dan Bisnis
Universitas Muhammadiyah Purwokerto

ABSTRAK

Tujuan penelitian ini adalah untuk menganalisa Marketing Mix-7P (product, price,
promotion, place, people, process dan physical evidence) terhadap keputusan
pembelian produk dan jasa kecantikan Kiwi Clinic Purwokerto. Jenis penelitian ini
menggunakan penelitian kuantitatif. Objek penelitian ini pelanggan produk dan jasa
kecantikan Ciwi Clinic di Purwokerto. Teknik pengambilan sampel dalam
penelitian ini menggunakan purposive sampling dengan mempertimbangkan
kriteria tertentu. Sampel yang digunakan dalam penelitian ini adalah 135
responden. Analisis data menggunakan analisis regresi linier berganda. Hasil
analisis menunjukkan bahwa secara simultan dan parsial product, price promotion,
place, people, process dan physical evidence bepengaruh terhadap keputusan
pembelian Produk Dan Jasa Kecantikan Kiwi Clinic Purwokerto.

Kata Kunci : Product, price promotion, place, people, process, physical evidence
Keputusan Pembelian
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MARKETING MIX-7P (PRODUCT, PRICE, PROMOTION, PLACE,
PEOPLE, PROCESS, AND PHYSICAL EVIDENCE) ANALYSIS ON
PURCHASE DECISIONS ON BEAUTY PRODUCTS AND SERVICES KIWI
CLINIC PURWOKERTO AND SERVICES KIWI CLINIC PURWOKERTO
Intan Indah Sofiyani®, Tri Septin Muji Rahayu?

intan27.iis@icloud.com

septinharyanto@gmail.com

Faculty of Economics and Business
Muhammadiyah University Purwokerto
ABSTRACT

The purpose of this study was to analyze the Marketing Mix-7P (product, price,
promotion, place, people, process and physical evidence) on the decision to
purchase beauty products and services at Kiwi Clinic Purwokerto. This type of
research uses quantitative research. The object of this research is customers of
beauty products and services at Ciwi Clinic in Purwokerto. The sampling technique
in this study used purposive sampling by considering certain criteria. The sample
used in this study were 135 respondents. The data analysis used multiple linear
regression analysis. The results of the analysis show that simultaneously and
partially the product, price promotion, place, people, process and physical
evidence have an influence on the purchasing decision of Beauty Products and
Services at Kiwi Clinic Purwokerto.

Keywords: product, price promotion, place, people, process, physical evidence of
purchasing decisions
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