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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis dan menjelaskan pengaruh 

antara variabel harga, kualitas produk dan kualitas pelayanan terhadap kepuasan 

konsumen di Nastari Coffee Purwokerto. Penelitian ini merupakan penelitian 

kuantitatif dengan menggunakan kuesioner sejumlah 120 responden pada 

konsumen Nastari Coffee Purwokerto. Teknik pengambilan sampel menggunakan 

metode purposive sampling, sementara alat analisis data yang digunakan dalam 

penelitian ini yaitu uji validitas, uji reliabilitas, uji asumsi klasik, analisis regresi 

linier berganda, dan uji koefisien determinasi. Hasil analisis menunjukkan secara 

simultan harga, kualitas produk dan kualitas pelayanan berpengaruh positif 

signifikan terhadap kepuasan konsumen, sedangkan secara parsial variabel harga, 

kualitas produk dan kualitas pelayanan berpengaruh positif signifikan terhadap 

kepuasan konsumen. 

Kata kunci : Harga, Kualitas Produk, Kualitas Pelayanan, dan Kepuasan 

Konsumen. 
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ABSTRACT 
The purpose of this research was to analyze and explain the effect of price,  

product quality, service quality on customer satisfaction at Nastari Coffee Purwokerto. 

This research is a quantitative research using a questionnaire of 120 respondents in 

customers of Nastari Coffee Purwokerto. The sampling technique used was purposive 

sampling, while the data analysis tools used in this research were validity test, reliabity 

test, classic assumption test, multiple linier regression analysis, and coefficients of 

determination. The  results of the analysis showed that simultaneously price, product 

quality, and service quality had a significant positive effect on customer satisfaction. 

Whereas partial variable price, product quality, and service quality had a significant 

positive effect on customer satisfaction.  

Keywords : Price, Product Quality, Service Quality, Customer Satisfaction 
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