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BENTUK TINDAK TUTUR PERSUASIF DALAM VIDEO BLOG KECANTIKAN
SUHAY SALIM SEGMEN MAKE UP FAVORIT BULANAN
PERIODE 2020

Arsyie Kania Rakhma®, Dra. Siti Fathonah, M. Hum?
ABSTRAK

Penelitian ini dilakukan untuk mengkaji bentuk-bentuk tindak tutur persuasif
dalam video blog kecantikan Suhay Salim segmen make up favorit bulanan periode
2020. Tujuan dari penelitian ini adalah untuk mendeskripsikan bentuk-bentuk tindak
tutur persuasif yang ada di dalamnya. Penelitian menggunakan dasar teori pragmatik
khususnya bentuk-bentuk tindak tutur persuasif. Metode yang digunakan dalam
penelitian ini adalah dekriptif melalui pendekatan kualitatif. Data yang dikaji berupa
tuturan Suhay Salim yang mengandung bentuk tindak tutur persuasif dalam video blog
kecantikan pada kanal YouTubenya sebanyak 12 video. Pengumpulan data dilakukan
dengan teknik simak dan catat, lalu dianalisis menggunakan teknik dasar pilah unsur
penentu (PUP) dan teknik lanjutan hubung banding menyamakan (HBS). Data yang
telah dianalisis disajikan secara informal (menggunakan kata-kata). Hasil penelitian
menunjukkan ditemukannya 138 data yang merupakan bentuk tindak tutur persuasif
dengan rincian 10 bentuk tindak tutur persuasif direktif, 82 bentuk tindak tutur
persuasif asertif 9 data bentuk tindak tutur persuasif komisif, 24 data bentuk tindak
tutur persuasif ekspresif, dan 13 data bentuk tindak tutur persuasif deklaratif. Dapat
disimpulkan bentuk tindak tutur persuasif yang paling dominan dalam video blog
kecantikan Suhay Salim segmen make up favorit bulanan adalah bentuk asertif. Suhay
Salim dalam video blog kecantikannya, banyak menyampaikan klaim terhadap suatu
produk yang penutur pakai dan senangi. Selain itu, penutur juga banyak
menyampaikan penegasan tentang betapa bagus suatu produk yang sedang dibahas
serta memberi gambaran atau menjelaskan hasil dari aplikasi suatu produk. Tuturan
pada video blog lebih menekankan pada infromasi produk-produk kecantikan yang
telah dipakai oleh Suhay Salim.

Kata kunci: bentuk tindak tutur persuasif, video blog, suhay salim
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FORM OF PERSUASIVE SPEECH IN SUHAY SALIM BEAUTY VIDEO
BLOG SEGMENT OF MONTHLY FAVORITE MAKE UP
ON 2020 PERIOD

Arsyie Kania Rakhma®, Dra. Siti Fathonah, M. Hum?

ABSTRACT

This research was conducted to examine the forms of persuasive speech acts in
the beauty blog video of Suhay Salim's favorite monthly make-up segment for the
period 2020. The purpose of this study was to describe the forms of persuasive speech
acts contained in it. This study uses a pragmatic theoretical basis, especially forms of
persuasive speech acts. The method used in this research is descriptive through a
qualitative approach. The data researched is in the form of Suhay Salim's speech
which contains a form of persuasive speech acts in a beauty blog video on his
YouTube channel as many as 12 videos. Data was collected by means of observation
and recording techniques, then analyzed using the basic technique of sorting the
determining elements (PUP) and the advanced technique of equalizing comparisons
(HBS). The analyzed data is presented informally (using words). The results showed
that 138 data were found, namely forms of persuasive speech acts with details of 10
forms of directive persuasive speech acts, 82 data of forms of assertive persuasive
speech acts, 9 data of forms of commissive persuasive speech acts, 24 data of forms of
expressive persuasive speech acts. persuasive speech acts, and 13 forms of persuasive
speech act data. declarative. It can be concluded that the most dominant form of
persuasive speech acts in Suhay Salim's favorite monthly make-up beauty blog video
is the assertive form. Suhay Salim, in his beauty blog video, makes a lot of claims
about the products the speakers use and enjoy. In addition, the speaker also conveyed
a lot of affirmations about how good a product was being discussed as well as
providing an overview or explaining the results of implementing a product. The
speech in the video blog emphasizes more on information on beauty products that
have been used by Suhay Salim.

Keywords: form of persuasive speech acts, video blog, suhay sali
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