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ABSTRAK  

 

Tujuan penelitian ini adalah untuk menganalisis pengaruh Corporate Social 

Responsibility dan Kepemilikan Manajerial terhadap Nilai Perusahaan dengan 

Profitabilitas sebagai variabel moderasi. Populasi dalam penelitian ini adalah 

perusahaan Pertambangan yang terdaftar di Bursa Efek Indonesia (BEI) 

periode 2016-2018. Teknik pengambilan sampel yang digunakan yaitu 

purposive sampling. Sampel data yang diperoleh sebanyak 63 data. Metode 

analisis penelitian ini menggunakan regresi linear berganda dan Moderated 

Regression Analysis (MRA). Hasil penelitian ini menunjukan bahwa : (1) CSR 

berpengaruh positif terhadap Nilai Perusahaan, (2) Kepemilikan Manajerial 

tidak berpengaruh terhadap Nilai Perusahaan, (3) Profitabilitas memperlemah 

hubungan CSR terhadap Nilai Perusahaan, (4) Profitabilitas memperkuat 

hubungan Kepemilikan Manajerial terhadap Nilai Perusahaan. 

 

Kata kunci: Corporate Social Responsibility, Kepemilikan Manajerial, 

Nilai Perusahaan, Profitabilitas.   
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ABSTRACT 

 

The purpose of this study was to analyze the influence of Corporate Social 

Responsibility and Managerial Ownership on Firm Value with Profitability as a 

moderating variable. The population in this study were mining companies listed on 

the Indonesia Stock Exchange (IDX) during 2016-2018 period. The sampling 

technique used was purposive sampling. Obtained were 63 data. The method of 

analysis this study used multiple linear regression and Moderated Regression 

Analysis (MRA). The results of this study indicate that: (1) CSR has a positive effect 

on Firm Value, (2) Managerial Ownership has not effect on Firm Value, (3) 

Profitability weakness the relationship of CSR on Firm Value, (4) Profitability 

strengthens the Managerial Ownership relationship on Firm Value. 

 

Keywords: Corporate Social Responsibility, Managerial Ownership, Firm 

Value, Profitability. 
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