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ABSTRAK

Tujuan penelitian ini adalah menganalisis pengaruh diferensiasi, kualitas produk,
ekuitas merek, dan pengetahuan produk terhadap keputusan pembelian minuman Yakult
di Purwokerto. Sampel penelitian ini adalah Sebagian masyarakat di Purwokerto, yang
berasal dari empat kecamatan yaitu Purwokerto Timur, Purwokerto Barat, Purwokerto
Utara, dan Purwokerto Selatan yang berjumlah 105 responden dengan menggunakan
teknik purposive sampling dengan beberapa kriteria yang telah disyaratkan dan data
diperoleh dari responden dengan instrumen penelitian menggunakan kuesioner. Metode
data yang digunakan dalam penelitian ini yaitu analisis regresi berganda. Hasil penelitian
menunjukan bahwa diferensiasi, kualitas produk, ekuitas merek, dan pengetahuan produk
berpengaruh secara simultan terhadap keputusan pembelian. Hasil penelitian
mengungkapkan bahwa ekuitas merek berpengaruh signifikan terhadap keputusan
pembelian, kualitas produk tidak berpengaruh terhadap keputusan pembelian, ekuitas
merek berpengaruh signifikan terhadap keputusan pembelian, dan pengetahuan produk
tidak berpengaruh terhadap keputusan pembelian.

Kata Kunci : Diferensiasi, Kualitas Produk, Ekuitas Merek, Pengetahuan Produk,
Keputusan Pembelian
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EFFECT OF DIFFERENCE, PRODUCT QUALITY, BRAND EQUITY,
AND PRODUCT KNOWLEDGE ON THE PURCHASE DECISION OF
YAKULT BEVERAGES IN PURWOKERTO

Bayu Aji Fajar Pamungkas
Faculty of Economics and Business
Muhammadiyah University Purwokerto
bayuajifajar82@gmail.com

M. Agung Miftahuddin, SE., M.Si
Faculty of Economics and Business
Muhammadiyah University Purwokerto
muchammadagungm@gmail.com

ABSTRACT

The purpose of this study was to analyze the effect of differentiation,
product quality, brand equity, and product knowledge on purchasing decisions for
Yakult drinks in Purwokerto. The sample of this research is part of the community
in Purwokerto, which comes from four sub-districts namely East Purwokerto,
West Purwokerto, North Purwokerto, and South Purwokerto totaling 105
respondents using purposive sampling technique with several criteria that have
been required and data obtained from respondents with research instruments using
a questionnaire. The data method used in this research is multiple regression
analysis. The results showed that differentiation, product quality, brand equity,
and product knowledge had a simultaneous effect on purchasing decisions. The
results reveal that brand equity has a significant effect on purchasing decisions,
product quality has no effect on purchasing decisions, brand equity has a
significant effect on purchasing decisions, and product knowledge has no effect
on purchasing decisions.

Keywords: Differentiation, Product Quality, Brand Equity, Product Knowledge,
Purchase Decision
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