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ABSTRAK 

 

Tujuan penelitian ini adalah untuk menganalisis pengaruh relationship 

marketing, citra perusahaan dan kualitas layanan terhadap loyalitas konsumen 

Purwacaraka Music Studio Purwokerto. Jenis penelitian ini adalah survei pada 

konsumen Purwacaraka Music Studio Purwokerto. Populasi dalam penelitian ini 

adalah keseluruhan jumlah siswa dan konsumen yang membeli produk alat musik 

di Purwacaraka Music Studio Purwokerto. Berdasarkan rumus Slovin, maka 

ukuran sampel ditentukan sebanyak 80 responden dengan metode pengambilan 

sampel menggunakan convenience sampling. Selanjutnya, metode analisis dalam 

penelitian ini menggunakan analisis regresi berganda. Berdasarkan hasil analisis 

data, maka dapat diambil kesimpulan bahwa relationship marketing, citra 

perusahaan dan kualitas layanan secara simultan berpengaruh signifikan terhadap 

loyalitas konsumen, dan relationship marketing, citra perusahaan maupun kualitas 

layanan secara parsial berpengaruh signifikan terhadap loyalitas konsumen 

Purwacaraka Music Studio Purwokerto.  

 

 

Kata kunci: Relationship marketing, citra perusahaan, kualitas layanan, 

loyalitas konsumen 
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ABSTRACT 

 

The aim of this research was to analyze the effect of relationship 

marketing, corporate image and service quality on customers’ loyalty of 

Purwacaraka Music Studio Purwokerto. Type of this research was survey toward 

customers of Purwacaraka Music Studio Purwokerto. Population within study 

was all students and consumers who purchase the musical instrument products at 

Purwacaraka Music Studio Purwokerto. Based on the result of Slovin formula, 

sample size was determined of 80 respondents with sampling method uses 

convenience sampling. Furthermore, technique of data analysis within study uses 

multiple regression analysis. Based on the result of multiple regression analysis, 

it can be concluded that relationship marketing, corporate image and service 

quality have a significant simultaneously effect on customers’ loyalty, and 

relationship marketing, corporate image as well as service quality has a partially 

significant effect on customers’ loyalty of Purwacaraka Music Studio Purwokerto. 

 

 

Keywords: Relationship marketing, corporate image, service quality, 

customers’ loyalty. 
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