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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh media sosial, e-service,
dan promosi penjualan terhadap minat beli fashion online shop di Instagram.
Penelitian ini menggunakan metode survey. Teknik pengambilan sampel pada
penelitian ini sebesar 100 sampel anggota dengan beberapa kriteria yang telah di
syaratkan. Analisis data dalam penelitian ini menggunakan analisis regresi linier
berganda. Hasil penelitian menggunakan uji simultan (uji F) sccara bersama-sama
menunjukan bahwa media sosial, e-service, dan promosi penjualan berpengaruh
terhadap minat beli fashion online shop di Instagram dengan variabilitas 64,8%.
Sclanjutnya media sosial, e-service, dan promosi penjualan berpengaruh positif dan

signifikan masing-masing berpengaruh secara parsial terhadap minat beli.

Kata kunci : Media Sosial, E-service, dan Promosi Penjualan
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THE EFFECT OF SOCIAL MEDIA, E-SERVICE AND SALES
PROMOTION TOWARD PURCHASE INTENTION ONLINE SHOP
FASHION IN INSTAGRAM
(to consumers who visit the Rubbylicious store offline)
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Muhammadiyah University Purwokerto
virhania.s@amail.com

Herni Justiana Astuti?
Economics and Business faculty
Muhammadiyah University Purwokerto

ABSTRACT

The purpose of this research was to determine the effect of social media. E-
service, and sales promotion on purchase intention a fashion online shop on
Instagram. This research uses a survey method. The sampling technique in the
research amounted to 100 respondents with several criteria that have been revised.
Data analysis in this research used multiple lineae regression analysis. The results
of the research used a simultaneous test (F test) together showed that social media,
w-service, and sales promotion had an effect toward purchase intention fashion
online shop on Instagram with 64,8% variability. Furthermore, social media, e-
service, and sales promotion have a positive and significant effect, each of which
has a partial effect on buying interest.

Keyword: Social Media, E-service, and Sales Promotion
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