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ABSTRAK

Tujuan dari penelitian ini adalah untuk mengetahui pengaruh store atmosphere,
kepuasan pelanggan, dan citra toko terhadap loyalitas pelanggan Kato Grosir dan Eceran
Kroya. Penelitian ini menggunakan metode penelitian kuantitatif. Metode pengambilan
sampel pada penelitian ini menggunakan metode purposive sampling. Populasi dalam
penelitian ini adalah konsumen Kato Grosir dan Eceran. Sampel penelitian ini sebanyak 90
responden. Teknik analisis data yang digunakan yaitu uji analisis regresi linear berganda.
Hasil analisis menunjukkan bahwa secara simultan menunjukkan bahwa store atmosphere,
kepuasan pelanggan, citra toko berpengaruh positif signifikan terhadap loyalitas pelanggan.
Selanjutnya hasil analisis secara parsial variabel store atmosphere berpengaruh positif dan
signifikan terhadap loyalitas pelanggan, kepuasan pelanggan berpengaruh positif dan
signifikan terhadap loyalitas pelanggan, dan citra toko berpengaruh positif dan signifikan
terhadap loyalitas pelanggan Kato Grosir dan Eceran.

Kata kunci: Store atmosphere, kepuasan pelanggan, citra toko terhadap loyalitas pelanggan.
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ABSTRACT

The purpose of this study was to determine the effect of store atmosphere, customer
satisfaction, and store image towards the customer loyalty of Kato Wholesale and Retail,
Kroya. This study uses quantitative research methods. The sampling method in this study
used purposive sampling method. The population in this study were consumers of Kato
Wholesale and Retail, Kroya. The sample of this study was 90 respondents. The data analysis
technique used is multiple linear regression analysis. The result showed that store
atmosphere, costumer satisfaction, store image has a significant positive effect on customer
loyalty simultaneously. Futhermore, the result showed that store atmosphere has a positive
significant effect on customer loyalty, customer satisfaction has a positive significant effect
on customer loyalty, and store image has a positive significant effect on customer loyalty of
Kato Wholesale and Retail, Kroya.

Keywords: Store atmosphere, customer satisfaction, store image, customer loyalty
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