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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh celebrity endorser, kualitas
produk, gaya hidup, dan label halal terhadap keputusan pembelian kosmetik halal (studi pada
konsumen kosmetik pixy di purwokerto). Penelitian ini menggunakan metode penelitian
kuantitatif, teknik pengambilan sampel metode nonprobability sampling, dengan
menggunakan purposive sampling. Populasi dalam penelitian ini adalah pembeli dan
pengguna produk pixy minimal 2 kali, berjenis kelamin perempuan, berusia minimal 17 tahun
dan orang yang tinggal di 4 kecamatan purwokerto. Sampel pada penelitian ini adalah sebesar
100 responden. Hasil uji instrumen di peroleh bahwa semua item adalah valid dan reliabel.
Model regresi terbebas dari uji asumsi klasik selisih dengan 57,8% variabilitas celebrity
endorser, kualitas produk, gaya hidup, label halal menejelaskan keputusan pembelian. Semua
variabel mempengaruhi keputusan pembelian secara simultan dan parsial.

Kata kunci : Celebrity Endorser, Kualitas Produk, Gaya Hidup, Label halal
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THE EFFECT OF CELEBRITY ENDORSER, QUALITY OF PRODUCTS,
LIFESTYLE AND HALAL LABELS TOWARDS HALAL COSMETIC PURCHASE
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ABSTRACT

This study aims to determine the effect of celebrity endorser, quality of product, lifestyle, and
halal labels on purchasing decisions of halal cosmetics (studies on pixy cosmetics consumers
in Purwokerto). This study uses quantitative research methods. The sampling techniques used
was nonprobability sampling method, using purposive sampling. The population in this study
were buyers and users of pixy products that has been used the product at least twice, female,
at least 17 years old and people living in 4 Purwokerto sub-districts. The sample in this study
was 100 respondents. The instrument test results showed that all items were valid and
reliable. The regression model is free from the classical assumption test difference with
57.8% variability of celebrity endorser, product quality, lifestyle, halal label could explain the
purchasing decisions. All variables affect purchasing decisions simultaneously and partially.

Keywords: Celebrity Endorser, Product Quality, Lifestyle, Halal Label
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