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MOTTO  

 

Aku tidak memiliki bakat khusus. Aku hanya memiliki 

rasa penasaran yang Menggebu-gebu (Albert Einstein) 

 

Lakukanlah sekarang, karena terkadang “nanti” bisa jadi 

“tidak pernah”. (Anonim) 

 

Kebanggan kita yang terbesar adalah bukan tidak pernah 

gagal, akan tetapi bangkit kembali setiap kali kita jatuh 

itulah kebanggaan yang sesungguhnya (Confusius) 
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ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruh pertumbuhan penjualan, 

kesempatan investasi, insider ownership, profitabilitas dan internal cashflow 

terhadap capital expenditure. Variabel dependen pada penelitian ini adalah capital 

expenditure, sedangkan variabel independennya adalah pertumbuhan penjualan, 

kesempatan  investasi, insider ownership, profitabilitas dan internal cashflow. 

Populasi adalah perusahaan properti dan real estate yang terdaftar di Indeks Saham 

Syariah Indonesia (ISSI) selama periode 2014 - 2017. Sampel diambil dengan 

menggunakan  metode purposive sampling dan diperoleh 16 perusahaan properti 

dan real estate yang terdaftar di ISSI. Data dianalisis menggunakan analisis regresi 

linier berganda. Hasil penelitian menunjukkan bahwa  kesempatan investasi 

memiliki pengaruh positif signifikan terhadap capital expenditure, insider 

ownership  memiliki pengaruh negatif  signifikan terhadap capital expenditure, 

sedangkan pertumbuhan penjualan, profitabilitas, dan internal cashflow tidak 

berpengaruh pada capital expenditure. 

 

Kata kunci: Pertumbuhan Penjualan, Peluang Investasi, Kepemilikan Orang Dalam, 

Profitabilitas, Arus Kas Internal, dan Pengeluaran Modal 

 Pengaruh Pertumbuhan Penjualan...Rachmawati Putri, Fakultas Ekonomi Dan Bisnis Ump, 2019



xii 
 

 

THE EFFECT OF SALES GROWTH, INVESTMENT OPPORTUNITIES, 

INSEDER OWNERSHIP, PROFITABILITY AND INTERNAL CASH FLOW ON 

CAPITAL EXPENDITURE 

(An Empirical Study on Property and Real Estate Companies Listed in the 

Indonesian Islamic Stock Index 2014-2017 Periods) 

 

Rachmawati Putri 

Faculty of Economics and Business  

Universitas Muhammadiyah Purwokerto 

Rachmasepta13@gmail.com 

 

Suryo Budi Santoso, S.E., M.SA., Ph.D 

The  Faculty of Economics and Business  

Universitas Muhammadiyah Purwokerto 

Suryobs@gmail.com 

 

ABSTRACT 

This study aims to examines the effect of sales growth, investment opportunities, 

inseder ownership, profitability and internal cash flow on capital expenditure. The 

dependent variable this reasearch is capital expenditure, while independent 

variables are sales growth, investment opportunities, inseder ownership, 

profitability and internal cash flow. Population were property and real estate 

companies listed in Indonesian Syariah Stock Index (ISSI) during 2014 – 2017 

periods. Samples were taken by purposive  sampling method and obtained 16 

property and  real estate  companies listed in the ISSI. Data were analyzed using 

multiple linear regression analysis. The results showed that investment opportunity 

has a significant positive effect on capital expenditure, Insider ownership has a 

significant negative effect on capital expenditure, while sales growth, profitability, 

and internal cashflow have no effect on capital expenditure. 

Keywords: Sales Growth, Investment Opportunities, Insider Ownership, 

Profitability, Internal Cash Flow and Capital Expenditure 
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