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ABSTRAK 

 

Tujuan penelitian ini untuk mengetahui pengaruh secara simultan dan parsial 

variabel independen ekuitas merek, diferensiasi produk, citra merek dan kualitas 

dependen keputusan pembelian Honda vario pada mahasiswa fakultas teknik 

universitas muhammadiyah purwokerto. Populasi dalam penelitian ini adalah 

mahasiswa fakultas teknik universitas muhammadiyah purwokerto, dengan jumlah 

sampel 100 responden. Teknik pengumpulan data yang digunakan dalam penelitian 

ini adalah purposive sampling dengan menggunakan analisis uji validitas dan uji 

reliabilitas, uji asumsi klasik, analisis regresi linier berganda, uji t dan uji F. Hasil 

analisis menunjukkan secara parsial dan simultan variabel ekuitas merek, diferensiasi 

produk, citra merek dan kualitas berpengaruh positif signifikan terhadap keputusan 

pembelian. 

Kata Kunci :ekuitas merek, diferensiasi produk, citra merek, kualitas dan keputusan 

pembelian 
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ABSTRACT 

 

The purpose of this study was to determine the effect of simultaneous and partial 

independent variable brand equity, product differentiation, brand image and 

dependent quality of Honda vario purchasing decisions on students of the 

engineering faculty of Muhammadiyah Purwokerto University. The population in this 

study were engineering faculty students at Muhammadiyah Purwokerto University, 

with a sample of 100 respondents. The data collection technique used in this study 

was purposive sampling using analysis of validity and reliability tests, classic 

assumption tests, multiple linear regression analysis, t test and F test. The results of 

the analysis showed partially and simultaneously the brand equity variables, product 

differentiation, image brand and quality have a significant positive effect on 

purchasing decisions. 

 

Keywords: brand equity, product differentiation, brand image, product quality and 

purchase decisions. 
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