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ABSTRAK

Penelitian ini bertujuan-untuk-menguji pengaruh lokasi toko, citra toko,
atmosfer toko, dan kelengkapan produk terhadap keputusan pembelian konsumen
(studi pada konsumen Toko EK-Mart Kedungwuluh Kidul Patikraja Banyumas).
Penelitian ini menggunakan metode penelitian kuantitatif, teknik pengambilan
sampel '‘non probability  sampling, kemudian /@ teknik pengambilan data
menggunakan convenience sampling adalah metode penetapan sampel
berdasarkan kemudahan: saja. Populasi dalam" penelitian ini adalah konsumen
Toko EK-Mart. Sampel peneltian ini sebesar -105 responden. Hasil analisis
menunjukan bahwa secara parsial lokasi toko, citra toko, dan atmosfer toko,
berpengaruh positif tetapi tidak signifikan terhadap keputusan pembelian.
Kelengkapan produk berpengaruh positif signifikan terhadap keputusan
pembelian. Selanjutnya hasil analisis secara simultan menunjukan bahwa lokasi
toko, citra toko, atmosfer toko, dan kelengkapan produk berpengaruh positif
signifikan secara simultan terhadap keputusan pembelian. Sedangkan variabilitas
semua variabel memiliki pengaruh terhadap keputusan pembelian sebesar 66,1%.

Kata kunci : lokasi toko, citra toko, atmosfer toko, kelengkapan produk,
keputusan pembelian
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ABSTRACT

This study aims to examine the effect of shop location, store image, store
atmosphere, and product completeness on consumer purchasing decisions
(studies on consumers of the EK-Mart Kedungwuluh Kidul Patikraja Banyumas
Store). This research uses quantitative research methods, non probability
sampling techniques, then the data collection technique using convenience
sampling is a method of determining the sample based on convenience. The
population in this study were consumers of EK-Mart Stores. This research sample
was 105 respondents. The results of the analysis show that partially the location
of the store, the image of the shop, and the atmosphere of the store, have a
positive but not significant effect:on purchasing decisions. Product completeness
has a significant positive effect on purchasing decisions. Furthermore, the results
of the analysis simultaneously show that the store location, store image, store
atmosphere, and ‘product ' completeness have a significant positive. effect
simultaneously on purchasing decisions. While the variability of all variables has
an influence on-purchasing decisions of 66.1%.

Keywords: store location, store image, store atmosphere, product completeness,
purchase decision
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