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ABSTRAK 

 

 

Penelitian ini bertujuan untuk menganalisis pengaruh Persepsi Manfaat, 

Persepsi Kemudahan Penggunaan, Tingkat Kepercayaan, Fitur Layanan, dan 

Persepsi Resiko terhadap Minat Menggunakan E-money (Study pada pengguna 

OVO di Purwokerto). Penelitian ini menggunakan metode penelitian kuantitatif, 

teknik pengambilan sampel non probability, didapat melalui purposive sampling. 

Sampel peneltian ini sebesar 130 responden. Metode penelitian yang digunakan 

dalam penelitian ini yaitu analisis regresi berganda. Hasil analisis menunjukan 

bahwa secara parsial persepsi manfaat dan Persepsi Resiko tidak berpengaruh 

signifikan tehadap Minat menggunakan e-money, sedangkan Persepsi kemudahan 

Penggunan, Tingkat Kepercayaan dan Fitur Layanan berpengaruh signifikan 

tehadap Minat menggunakan e-money.  Selanjutnya hasil analisis secara simultan 

menunjukan bahwa Persepsi Manfaat, Persepsi Kemudahan Penggunaan, Tingkat 

Kepercayaan, Fitur Layanan, dan Persepsi Resiko berpengaruh signifikan 

terhadap Minat Menggunakan E-money. Sedangkan variabilitas semua variabel 

memiliki pengaruh  terhadap Minat Menggunakan E-money sebesar 57,1%. 

 

Kata kunci :  Persepsi Manfaat, Persepsi Kemudahan Penggunaan, Tingkat 

Kepercayaan, Fitur Layanan, Persepsi Resiko, Minat Menggunakan E-money 
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ABSTRACT 

 

This study aims to analyze the effect of perceived benefits, perceived ease of use, 

level of trust, service features, and perceived risk of interest in using e-money 

(Study of OVO users in Purwokerto). This research uses quantitative research 

methods, non-probability sampling techniques, obtained through purposive 

sampling. The research sample was 130 respondents. The research method used 

in this research is multiple regression analysis. The results of the analysis show 

that perceived benefits and perceived risk have no significant effect on interest in 

using e-money, while perceived ease of use, Trust Level and Service Features 

have a significant effect on Interest in using e-money. Furthermore, the results of 

the simultaneous analysis show that perceived of Benefits, perceived of Ease of 

Use, Level of Trust, Service Features, and perceived Risk have a significant effect 

on Interest in Using E-money. While the variability of all variables has an 

influence on Interest in Using E-money by 57,1%. 

 

Keywords: perceived of Benefits, perceived of Ease of Use, Level of Trust, Service 

Features, perceived f Risk, Interest in Using E-money 
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