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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh parsial dan simultan
variabel kesadaran merek, persepsi kualitas, asosiasi merek, dan loyalitas merek
terhadap keputusan pembelian facial foam Garnier studi pada konsumen Garnier
di Kota Purwokerto. Jenis penelitian yang dilakukan adalah metode penelitian
kuantitatif. Jumlah sampel pada penelitian ini adalah 100 responden yang terbagi
di 4 kecamatan yaitu Purwokerto Barat, Purwokerto Utara, Purwokerto Timur dan
Purwokerto Selatan. Teknik pengumpulan data yang digunakan adalah purposive
sampling, sementara alat analisis data yang digunakan dalam penelitian ini yaitu
uji validitas, uji reliabilitas, uji asumsi klasik, analisis regresi linier berganda, uji
kecocokan model. Hasil analisis menunjukan secara simultan kesadaran merek,
persepsi kualitas, asosiasi merek, dan loyaltas merek berpengaruh positif
signifikan terhadap keputusan pembelian, sedangkan secara parsial kesadaran
merek dan loyalitas merek berpengaruh positif signifikan terhadap keputusan
pembelian, namun persepsi kualitas dan asosiasi merek secara parsial berpengaruh
positif tidak signifikan terhadap keputusan pembelian.

Key word : Kesadaran Merek, Persepsi Kualitas, Asosiasi Merek, Loyalitas
Merek, dan Keputusan Pembelian.
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ABSTRACT

The purpose of this reserach was to analyze the partial and simultaneous
influence of brand awareness, perceived qualitv, brand association, and brand
loyalty on purchasing decisions of Garnier facial foam studies on Garnier
consumers in Purwokerto. The type of this research is a quantitative research
method. The number of samples in this reserach were 100 respondents who were
divided into 4 sub-districts namely West Purwokerto, North Purwokerto, East
Purwokerto and South Purwokerto. The data collection technique used was
purposive sampling, while the data analysis tools used in this reserach were
validity test, reliability test, classic assumption test, multiple linear regression
analysis, goodness of fit. The results of the analysis showed that simultaneously
brand awareness, perceived quality, brand association, and brand loyalty had a
significant positive effect on purchasing decisions, whereas partial brand
awareness and brand loyalty had a significant positive effect on purchasing
decisions, however the perceived quality and brand association partially have not
significant positive effect on purchasing decisions.

Keywords : Brand Awareness, Perceived Quality, Brand Association, Brand
Loyalty, and Purchasing Decisions.
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