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CHAPTER II 

THEORETICAL REVIEW 

 

A. Concept of Title 

Concept of title has been explained by Chris Endy (2011:2) in his 

journal, the best titles provide a brief and catchy summation of an essay‟s 

argument. A title that conveys argument might be something like this: 

“The Hidden Genius of the Playful Cat.” This title is better that one that 

merely conveys your topic, such as “Are Cats Good Pets?” or “Assessing 

the Merits of Cats.” Because title will depend on the final argument, it is 

usually best to write the title after having drafting the essay. 

 

B. Importance of Title 

When reading a newspaper, usually what is seen by the readers 

first is the title. Their eyes move from one part to another part, from one 

title to another title. The readers will see for a while in one page to find 

interesting words or phrases, something which is related to their lives, or 

something which can make them laugh. Then, they will read that part. It 

shows how important title is (Ronicki et al, 2008:221).  

A bad or uninteresting title will make the readers reluctant to read. 

Title which is written well and attractively will attract the readers‟ 

attention and make them read the whole of the article. 
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In their book entitled Scholastic Journalism, Ronickiet al (2008:221), title 

is important because: 

1. It mentions the important fact of news. Title makes the readers easy 

to find and choose the news in newspaper, magazine, and yearbook. 

2. It communicates the mood of news. Title gives the readers a certain 

kind of comprehension about the intonation of news. The news 

which is minor in importance can be conveyed with words which are 

easy to understand and interesting. The main news or featureof news 

will use direct and informative title. 

3. It shows the important meaning of news. The bigger the letters are, 

the more important the news is. 

It was also explained in Academic Learning Centreof University of 

Manitoba (p.1) , a good title is one of the most important elements of an 

essay or article, because: 

1. A title contributes to the argument developed in the rest of the essay 

or article. By identifying the topic, argument, and method of the 

essay, a strong title begins the work of informing and/or convincing 

readers. 

2. In addition, a strong title indicates to the instructor or marker that has 

been understood the question and the concepts. One of the first 

things the instructor or marker will look for is whether the 

assignment question has been answered. A clear title assures the 

marker that the essay does what was asked. 
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3. Another function of the title is to capture readers‟ attention and 

interest by giving them an idea of what the essay is about, and what 

its main idea is. 

Titles are also useful to the writer, because: 

1. The title is a “privileged” place in the text because it draws the 

reader‟s most complete attention. Take advance of that fact. Use the 

title‟s privileged position to express your ideas clearly and to 

articulate your argument. 

2. A title chosen early in the writing process can help writers stay on 

track during writing process. Alternatively creating a title at the end 

of the writing process can function as a check for writer. If coming 

up with a title is difficult, it may indicate that the essay‟s main ideas 

or point is unclear. 

 

C. Writing Title 

1. Problem 

Writers often omit or underuse the helpful tool that is a title. 

Feeling stuck, writers may give up on generating a title. An absent or 

non-specific titleis a missed opportunity. Titles help writers prepare 

readers to understand and believe the paper that is to follow. 

2. Solution 

a. Remember the functions of a title 
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As composition and rhetoric scholars, Hairstone et al (2003:73) 

explained that a good titledoes several things: 

 First, it predicts content. 

 Second, it catches the readers‟ interest. 

 Third, it reflects the tone or slant of piece of writing. 

 Fourth, it contains keywords that will make it easy to 

access by a computer search. 

Keeping these functions in mind will help a writer choose a 

specific and meaningful title, not a mere label. 

b. Think of title-writing as a process, and allow yourself to stretch 

your thinking during that process 

Like any piece of writing, an effective title does not appear in one 

magic moment, it takes brainstorming and revising. 

3. How to write a title 

When considering a title for an article, do familiarize with the 

types of titles in the target, analyze whether they are more general or 

very specific. The editors-in-chief might want the article titles to sell 

and gain clicks. This why in several cases a more general title is better 

than an overly specific one. Avoid abbreviations in the title as well as 

unnecessary “and” words (Belt et al, 2011:12). Fundamentally, a very 

long title is not good as the reader may have difficulties in perceiving 

the content. The suitable title length depends on whether the target 

indicative or informative titles. 
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To make a good title, there are twenty tips for the writer based on 

Leahy(2007:43): 

1) Copy out of the draft a sentence that could serve as a title. 

2) Write a sentence that is not in the draft to use as a title. 

3) Write a title that is a question beginning with What, Who, 

When, or Where. 

4) Write a title that is a question beginning with How or Why. 

5) Write a title that is a question beginning with Is/Are, Do/Does, 

or Will. 

6) Pick out of the essay some concrete image (something the 

reader can hear, see, taste, smell, or feel) to use as a title. 

7) Pick another concrete image out of the essay. Look for an 

image that is a bit unusual or surprising. 

8) Write a title beginning with an –ing verb (like “Creating a 

Good Title”). 

9) Write title beginning with On (like “On the Titles of Essays”). 

10) Write a title that is a lie about essay. (You probably won‟t use 

this one, but it might stimulate your thinking). 

11) Write one-word title (the most obvious one possible). 

12) Write a less obvious one-word title. 

13) Write two-word title. 

14) Write three-word title. 

15) Write four-word title. 
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16) Write five-word title. 

17) Think of familiar saying, or the title of a book, song, or movie, 

that might fit your essay. 

18) Take the title that was just written and twist it by changing a 

word or creating a pun on it. 

19) Do the same with another saying or title of a book, song, or 

movie. 

20) Find two titles that have been written so far that might be used 

together in a double title. Join them together with a colon [ : ]. 

 

It was also explained byGustavii (2008). He gave a list of guidelines 

to help in writing a title: 

1) Be specific, clear, and concise. 

2) Use a subtitle for additional detail, but only if necessary. 

3) Express the direction of changes. 

4) Abbreviations should be avoided. Standard abbreviations (such 

as PhD), and field specific abbreviations (such as DNA or 

RNA), may be accepted by some journals. 

5) Avoid question marks, state the answer if you have found it. 

6) Use key words at the beginning. 

7) Be objective. 

8) Avoid serial titles (titles ending with I, II, III. . .), your paper 

should be self-contained. 

An Analysis On Article..., Fadilah Hendrian, FKIP UMP, 2014



11 

 

 

9) If your title is too long, then a shorter running title may be 

required as well. This will be used at the top of every page, as 

opposed to the full title which will only appear at the 

beginning. 

 

The title, with a maximum of 8-15 words, is the first piece of 

bait that could lure a potential reader to notice and explore an article 

(Kotze, 2007:3). Perry et al (2002:657) offer the following general 

recommendations regarding the title: 

1) A title should attract the readers‟ attention. 

2) Journal editors prefer formal titles that are not too “clever” or 

“cute”. Although it grabs the attention, the title “More than a 

one night stand” would, for example, not be appropriate for 

journal article on relationship marketing. 

3) The title should clearly reflect the main theme, issue or position 

discussed in the article. Because it creates expectations about 

the contents of the article, the title should accurately reflect the 

nature and focus of the study and not create false expectations 

(Feldman, 2004:2). 

4) The title should be as specific as possible given the restrictions 

on length. 

5) A title should preferably answer the following questions: 

a) What will be discussed? 

b) How will the topic be discussed? 
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c) With whom? 

d) Where / in what will the study be conducted? 

 

There are three sections of title. It had been explained by Hengl and 

Gould (2002:4), namelymain functions, preferred style and rules of 

thumb. 

Table 2.1 

Three section of title 

 

 Main functions Preferred style Pules of thumb 

Title - indicates 

content 

and main 

discoverie

s. 

 

- attracts the 

readers‟ 

attention. 

- short and 

simple (7-

10 word). 

 

 

- purposive 

(aims at 

specific 

audience). 

- avoid 

complex 

grammar. 

 

 

- make it 

catchy! 

 

A good title determines whether somebody invests the time 

to read the paper or come to talk. Effective titles are concise, 

descriptive, and interesting(Celia M, 2008:2-12): 

1) Restrict the title to a maximum of 12 words (makes it easier to 

remember). 

2) Put key words first. 

3) Accurately reflect the content of the paper. 

4) Avoid unfamiliar acronyms or abbreviations. 

Good titles are concise and memorable, example: 
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Table 2.2 

Example of good titles 

 

Original title Better title 

Laser-Induced Plasma Phenomena 

near a Solid Surface at the Incident 

Intensity in the Range from 10 

MW/cm
2
 to 10 GW/cm

2 

 

Investigation of Threshold 

Characteristic of Materials 

Fracture Under Impact Loads 

Produced by Pulsed Magnetic 

Fields 

Laser Plasma – Solid Surface 

Interaction at 10 MW cm
2 
to 10 

GW cm
2 

 

 

Threshold Fractures Produced 

by Pulsed Magnetic Fields 

 

Besides that, we also have to: 

1) Throw-away introductory fluff. 

Example: 

- Observation of resonance condensation of fermionic atom 

pairs 

- Capabilities of parallel analyses of the structures of 

materials by field ion and scanning probe microscopy 

- Study of the ionic Peirels_Hubbard model using density 

matrix renormalization group methods 

- On the Electron-Electron Interactions in Two Dimensions 

- Theory of traveling filaments in bistable semiconductor 

structures 

 

2) Perform colon surgery on run-on titles. 

Example: 

- Higgsless Electroweak Symmetry Breaking in Warped 

Backgrounds: Constrains and Signatures 

- Surface tention in a compressible liquid-drop model: Effects 

on nuclear density and neutron skin thickness 
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- Strong Charge Fluctuations in the Single-Electron Box: A 

Quantum Monte Carlo Analysis 

- Magnetization plateaus for spin-one bosons in optical 

lattices: Stern-Gerlach experiments with strongly correlated 

atoms 

 

3) Do not use words in the title that make qualitative statements 

about the work being reported. 

Example: 

“precise”, “accurate”, “important”, “influential”, “innovative”, 

“unique”‟ “ground-breaking”, “brilliant”, unprecedented”. 

 

4) Do not use the names of people, places or coined words. 

Example: 

The Phys. Rev. journals also proscribe the of accelator or the 

type of detector used in paper titles 

And they disdain “More about. . .”, “. . .revisited”, and 

dandling participles (. . .using. . .”) 

 

5) Avoid all but the most common acronyms in the title. 

Table 2.3 

Example of good titles 

 

Original title Better title 

One-dimensional SPH 

method 

 

 

 

Application of CVS filtering 

to mixing in two-

dimensional homogeneous 

turbulence 

Smoothed-paticle 

hydrodynamics ID method 

for gas dynamics 

application 

 

Coherent-vortex-simulation 

filtering applied to mixing 

in 2D homogeneous 

turbulence 
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6) About capitalization, follow the style of the journal to which 

the paper is submitted. 

Example: 

- Acta Crystallographica 
Crystallography of a new metastable phase in Zr-N alloy 

- Physical Review Letters 
Complexity of Small Silicon Self-Interstitial Defects 

- Nuclear Physics B 
Five-loop & expansion for O(n) x O(m) spin models 

- Physical Review B 
Electronic excitations on silver surfaces 

- Science 
Making Nanoscale Materials with Supercritical Fluids 

 

It had also been explained by Academic Learning Centre of 

University of Manitoba (p.1-2) thattitles for academic essays are often 

very long. Don‟t be surprised if the title is two or more lines long. 

Often, titles are split into two parts, the main title and a subtitle, 

separated by a colon. The main title and subtitle are usually a 

combination of: 

Table 2.4 

Example of catchy titles 

 

Catchy Phrase, Question or Clever Hook 

Example: It‟s frog‟s Life 

An Informative Phrase, Including Details about Content, 

Organization and Method(s) Used in the Writing Research 

Example: A Description of the Habitat, Lifespan and Breeding 

Patterns of the South American Tree Frog 
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The two parts can be reversed depending on what the writer wants to 

emphasize. 

 

Table 2.5 

Example of a catchy title 

 

Catchy phrase as main title 

It‟s a Frog Life: A Description of the Habitat, Lifespan, and 

Breeding Pattern of the South American Tree Frog 

 

Or 

Table 2.6 

Example of a catchy title 

 

Catchy phrase as subtitle 

A Descriptive of the Habitat, Lifespan and Breeding Pattern of the 

South American Tree frog: It‟s a Frog‟s Life 

 

To develop an appropriate title for an essay or article, there are some 

steps which have to be done: 

1) Write the essay 

Most often, titles are written at the end of the writing process, so 

the first step in creating a great title is to write the essay first. 

2) Consider the audience 

Think about the intended audience before and while the essay, but 

think about who will be reading your work again when choosing a 

title. Think about what is most likely to appeal to them: content? 
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humor? Go back to the assignment instruction and/or course 

outline. What style does your instructor use? Can you match it? 

3) Re-read the essay assignment instructions 

- Were there any special instructions related to approximate 

essay titles? Follow these instructions. 

- Use words or phrase from the essay assignment, and these 

phrases appear just as often in essay titles: analyze, assess, 

compare/contrast, define, describe, discuss, evaluate, 

illustrate, outline, relate, summarize. Turn these verbs into 

nouns. 

o An analysis of . . . 

o A summary of . . . 

- Does the essay assignment ask a question? Asking a question 

in a title can be an effective way to spark the curiosity of the 

readers, but it‟s usually a good idea to give the answer in 

your title. 

4) Re-read the essay 

If a good title does not suddenly come to mind, write down the 

topic and key words from your essay. These words reflect the 

main concept or ideas of the whole essay. Join these words 

together in a sentence, or sentences. Convert these sentences into 

shorter phrases. 

5) Occasionally, a title will pop into your mind fully formed, but 

most often, titles need to be written, expanded, and edited several 
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times. Make the title as informative as possible, even if it seems 

long or wordy. Do not hold back-reveal your conclusions. Be 

direct and enthusiastic. 

There are some guidelines to make a good article titlesbased on 

EzineArticle (2008:1-6): 

1) A title must be in upper and lower case letters with the first letter 

of each major word capitalized. 

2) The article title must not be all CAPS. 

3) It is not required to capitalize common words such as “a”, “the”, 

“to”, “for”, etc. 

4) Do not accept QUOTES around the entire title. 

5) Do not end the title with a period. 

6) Refrain from excessive repetitive punctuation in the title. One 

exclamation (!) or question mark (?) is enough to make a point. 

7) Title must begin with the first word flush to the LEFT of the title 

submission box. 

8) Do not put the author name or any website URL to be in the title. 

9) Title must not be keyword stuffed (too many redundant keywords 

used over and over again), but rather than should read as a natural 

language title that any human could easily appreciate. Do not 

over-optimize the title. 

10)  Do not put prescription drug names in the title of the article. 
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11)  Do not accept one word as the article title, a minimum of two 

unique words is required. 

12)  Do not accept articles that use slang terms or profanity in the 

title. 

Article title is more than just an accurate description about 

what the reader will find in the article body; it is a promise made to 

build a trust relationship with the readership. 

Ask ourselves: “What does my article title promise to give to my 

reader?” 

1) Article title should promise to deliver the expert information on 

a specific topic. It should build interest or motivation. 

2) Within 2-5 seconds of anyone reading the article, they should 

be able to clearly see the answer to the promise made in the 

article. 

3) Do not bait or trick the reader into being forced to visit the 

website to see the answer to the promise made in the article. 

This is a credibility and trust violation. 

4) If having a very short article title, be certain that the article 

body includes the most socially acceptable or expected solution 

or information that any reasonable person would expect from a 

short title. Do not use very short article titles. Instead, make 

them longer and more descriptive. 
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“Does my article body deliver on the promise made in my article 

title?” 

When being able to answer that question with an absolute “YES!”, it 

means that we know we have the makings of an excellent article. 

Also ask ourselves: “Does my article title entice the reader to ask a 

question?” For example: “why”, “how”, “who”, where”, “when”. 

1) After reading the article title, a question should appear in the 

reader‟s mind. The article body is where we deliver the answer 

to that question. 

2) This is a powerful concept because we‟ve just engaged the 

mind of the reader, moving them from passive to an active 

state. In the active state, the reader is more likely to find value 

in the content and thus visit the website. 

3) Never underestimate the power of “How To” article titles. 

There is clearly a huge demand for articles that answer 

common problems in an easy-to-read “How To” format. 

4) Do not be afraid to offer the readers more questions they 

should ask themselves when evaluating the topic of the article. 

Questions become highly relevant answers to the readers 

because the questions act like a personal coaching session. 

5) Avoid the shocking question that forces to stretch the truth to 

answer the question in the article body. Instead, be creative and 

interesting with the article title question. 
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Ask ourselves: “Did I bite off more than I can deliver in my article 

title?” 

1) Article title should be specific, to the point and completely 

deliverable. If struggling with delivering all the information 

promised in the article title, consider splitting the topic into 2-3 

separate articles. 

2) Acid test the article title: Will the readers feel satisfied and 

have their expectations met by the article body content after 

reading the article? 

3) In terms of content supply and market demand for information, 

it is true that there is a huge demand for information on broad 

topics, but that comes with a huge supply of content to meet the 

huge demand. 

4) Find a market advantage by answering the long-tail demand of 

niche topic by looking at the more specific, narrowly questions 

the market is asking for to answer. 

Ask ourselves: “Does my article title attempt to ”sell” something 

other than information?” 

1) Article title should never be a sales pitch for website, product, 

or company. The expertise in delivery of information on the 

topic will “sell” to the reader. 
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2) The objective is to create a relationship of trust and credibility 

with the readership. The opportunity will not be got to sell the 

reader until they know. 

3) In the article title, try to sell the readers on the benefits they 

will receive if they continue reading the article. Put a creative 

sales focus on selling the readers the benefits of the information 

in the article, not a business. 

Ask ourselves: “Is my article title long enough?” 

1) Consider expanding the article title by forty percent (40%). 

Evidence suggests that longer article titles produce more views 

per article vs. short article title. 

2) Longer article titles can also increase the reprint rate and value. 

The narrower the focus, the more specialized the reprint 

website and the more qualified the visitor or reader. This result 

in a greater referral rate of traffic to the website. 

Tip:the article title can be up to 100 characters long. Make 

the article title just a little longer that what might feel 

comfortable and we will often see a higher return from the 

article in terms of how much traffic it can attract for us. 

 

3) A good article title length is greater than 70 characters but less 

than 100 characters. 

Ask ourselves: “does my article title use clear and concise wording?” 

1) Get to the point. Do not use exclamatory wording like “You 

Don‟t Want to Miss This” or “This is a Must Read” in the 

article title to induce urgency. It usually just induces 
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annoyance. If the article is good, it does not need in the title. 

Focus on the article topic. 

2) Rambling on and on in the article title shows a lack of respect 

for the readers time. Most people make the mistake of spending 

99% of their time on the article body and 1 % on the article 

title. Instead, put 20% of time on the article title and 80% on 

the article body. 

3) Do not be cute. It will often backfire, especially if the English-

speaking reader did not grow up in the same country or with 

the same life references. Be direct and be sensitive to cultural 

misunderstandings when choosing the article title. 

4) Brevity is golden. Start with a long article with multiple hooks 

into the key topic and then continue to ask ourselves how could 

tighten up the article title without sacrificing the intended 

article title promise. 

Ask ourselves: “Do I write keyword rich article titles?” 

Example 1: Car Audio 

*This article title is too short to get any hooks and the 

reader has to guess what the angle to the topic will be 

about. 

 

Example 2: Car Audio and Electronics 

*This is better, yet it does not explain why someone should 

read the article. 

 

Example 3: Car Audio and Video That Will Make Your Friends 

Envy You? 
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*Now it has been picked up a second keyword, “video” and 

a reason why to read the article. 

 

Example 4: Car Audio Components, Subwoofers and Tweeters-7 

Tips to Amp Up Your Stereo 

*Here it can be seen the multiple high value keywords, 

gave a reason to read the article and even used a high value 

keyword as a verb, “Amp.” 

 

Also ask ourselves this question: “Do the first 3 words of my article 

title introduce the topic if the article?” 

1) Start the article title with the article subject. 

2) Avoid starting with „junk words‟ or conjunctions, such as “a” 

or “the”. 

3) It is acceptable to start the article title with a verb and then roll 

directly into a dense keyword relating to the subject of the 

article. 

4) Consider using two article topic hooks in the article title. 

Example:  

Yoga Moves – 7 tips Flatten Your Abs With Hatha Yoga 

Techniques.  

Topic hook #1 is “Yoga” or “Yoga Moves” 

Topic #2 is “Flatten Your Abs” or “Hatha Yoga” 
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